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GUIDELINES FOR WORKING RELATIONS WITH THE MEDIA 
             
Media exposure has indeed become a major segment of interscholastic athletics over recent years, be it 
the print medium, radio and/or television.  The most enticing aspect of this spectrum of publicity is 
that it's all free!  
  
Along these lines, a few well-planned minutes at this juncture could result in dividends by way of 
stimulating community and regional support that may well reflect in increased gate attendance and 
revenue.  No doubt, you're in the midst of a hectic schedule with staff meetings, duplicating materials, 
schedules and checking final plans, but we urge that you initiate contact now with members of the 
media serving your school and community.  
  
There are a number of ways to accomplish this and the following outline is a suggestion you might 
consider adopting - one that would not only add that missing dimension to your program, but one that 
might possibly spawn a number of new professional and personal relationships with members of your 
community as well. 
 

PRE-SEASON PERIOD: 
 

* Make a personal call to the prep sports editor of your local newspaper and/or radio station and 
invite him/her out to lunch.  If there is more than one newspaper - even if only a "weekly" edition - 
repeat the invitation.  One note of caution, DON'T delegate this duty to one of your assistants.  But, 
in some instances it might be good to include them. 

 
* Provide all media outlets with the following paperwork to prevent calls during the school year and 

to make certain your school is included in all coverage: 
 
1. Complete varsity, J.V. and frosh/soph schedules reflecting opponent, site and starting times. 
2. Complete roster reflecting first and last name, uniform number, events, position, year in school, 

height, weight and experience. 
3. List of head coach at each level, their phone extension number at school and the time of day they 

have their free period. 
4. List home phone number of head coach at each level.  This is necessary in that some prep writers 

and broadcasters work evening shifts. 
5. Arrange for picture day with your local newspaper and make certain athletes are in meet uniforms 

and NOT practice gear.  One picture in the paper will do more publicity than a thousand words. 
6. Contact your local media for the numbers of the Sports Department you should call with meet 

results and check into the deadline times. 
7. Arrange for press seating and results at home games and notify the media where they may sit. 
 
REGULAR SEASON: 
 
* Assign a specific person to telephone the results - win or loss - immediately after the meet.  Many 

media outlets have early deadlines and even though you call 10 minutes before the deadline, it still 
takes time to write the story.  If you have an away game, call before boarding the bus and not after 
arriving home.  Keep in mind, the earlier the call, your chances of better coverage are increased.  
Never assume that your opponent will call the results in; take the initiative to call after each and 
every contest. 
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GOOD PRESS RELATIONS 
 

DESIGNATE SOMEONE TO CALL SCORES OF ALL VARSITY CONTESTS FOLLOWING THE EVENT TO 
VARVEE. 

 
All daily papers and broadcasters are on tight deadlines.  CALL AS SOON AS POSSIBLE AFTER THE 
MEET. 
 
AFTER THE GAME 
* Periodically during the season, place a call in the middle of the week to your local media and see if 

you can be of any help.  Who knows, your call may turn into a feature story or interview the next 
day. 

 
* Maintain accurate and up-to-date statistics during the season.  Mail copies to the media early each 

week. 
 
* Always notify the local media of any changes in the schedule, whether it be time, date or location. 
 
POST-SEASON: 
* If individuals from your team are fortunate to make the post-season playoffs, contact your local 

media outlets immediately, giving names, site, time, etc.  Normally, you will receive more publicity 
during playoff time due to the single reason not as many schools in your area are playing.  Take 
advantage of this. 

 
* When the season is completed, send a copy of all statistics to the local media for their records and 

future articles. 
 
* Sit down and write a personal note of thanks to the members of the media you have been working 

with all season.  After all, they have just been like an assistant coach in promoting a phase of your 
program. . . . . . . . . . . . . and keep in mind, it was all FREE! 

 
MEDIA/PHOTO PASSES 
Most working media and photographers have been issued a CHSAA Media Pass for the 2010-2011 
season.  Please honor these passes for admission to an event.  The person producing the pass is 
expecting to cover the event.  Should any problems arise with the media passes, or any abuses of 
passes, please contact the CHSAA. 
  
Another way to help your coverage and lessen changes for problems with the media is to notify them 

in advance of your interview policy and photography restrictions. 
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